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The information in this preliminary prospectus supplement is not complete and may be changed. A registration statement relating to
these securities has become effective under the Securities Act of 1933, as amended. This preliminary prospectus supplement is not an
offer to sell nor does it seek an offer to buy these securities in any jurisdiction where the offer or sale is not permitted.

Subject to Completion. Dated June 14, 2014.

$300,000,000

Allegiant Travel Company

         % Senior Notes due 2019

          Allegiant Travel Company ("Allegiant," the "Company," "we" or "us") will pay interest on the notes on                          and               
           of each year. The first such payment will be made on                          , 2014. The notes will be issued only in minimum denominations of
$2,000 and integral multiples of $1,000 in excess thereof. Our obligations under the notes will be fully and unconditionally guaranteed by our
wholly-owned domestic subsidiaries (the "Guarantors").

          We may redeem all or part of the notes at a redemption price equal to 100% of the principal amount of the notes plus an applicable
make-whole premium and accrued and unpaid interest. See "Description of the Notes � Optional Redemption." If we undergo certain change of
control transactions, we must offer to repurchase the notes. See "Description of the Notes � Certain Covenants � Change of Control Offer to
Purchase."

          The notes will be our senior unsecured obligations and the note guarantees will be the senior unsecured obligation of the Guarantors. The
notes and the note guarantees will rank pari passu in right of payment with all of our and the Guarantors' respective existing and future senior
indebtedness and senior in right of payment to all of our and the Guarantors' respective future senior subordinated and subordinated
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indebtedness. The notes and the note guarantees will be effectively subordinated to all of our and the Guarantors' respective existing and future
secured indebtedness to the extent of the value of the assets pledged to secure those obligations. The notes will also be structurally subordinated
to all existing and future indebtedness of our non-guarantor subsidiaries.

          Prior to this offering, there is no public market for these notes. The notes will not be listed on any securities exchange or quoted on any
automated quotation system.

Investing in the notes involves risks. See "Risk Factors" beginning on page S-19 of this prospectus supplement.

Neither the Securities and Exchange Commission nor any state or other securities commission or other regulatory body has
approved or disapproved of these securities or passed upon the accuracy or adequacy of this prospectus supplement or the
accompanying prospectus. Any representation to the contrary is a criminal offense.

Per Note Total
Initial public offering price % $             
Underwriting discount % $             
Proceeds, before expenses, to Allegiant % $             
          The initial public offering price set forth above does not include accrued interest, if any. Interest on the notes will accrue from June     ,
2014 and must be paid by the purchasers if the notes are delivered after June     , 2014.

          The underwriter expects to deliver the notes through the facilities of The Depository Trust Company against payment in New York, New
York on June     , 2014.

Goldman, Sachs & Co.

Prospectus Supplement dated June     , 2014.
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 ABOUT THIS PROSPECTUS SUPPLEMENT

          This prospectus supplement is a supplement to the accompanying base prospectus that is also a part of this document. This prospectus
supplement and the accompanying base prospectus are part of a "shelf" registration statement that we filed with the Securities and Exchange
Commission (the "Commission"). The shelf registration statement was declared effective by the Commission upon filing. By using a shelf
registration statement, we may sell any combination of the securities described in the base prospectus from time to time in one or more offerings.
In this prospectus supplement, we provide you with specific information about the terms of this offering. You should rely only on the
information or representations incorporated by reference or provided in this prospectus supplement and the accompanying prospectus or in any
free writing prospectus filed by us with the Commission. Neither we nor the underwriter has authorized anyone to provide you with different
information. If anyone provides you with different or inconsistent information, you should not rely on it. If the description of this offering varies
between this prospectus supplement and the accompanying prospectus, you should rely on the information contained in or incorporated by
reference in this prospectus supplement. You may obtain copies of the shelf registration statement, or any document which we have filed as an
exhibit to the shelf registration statement or to any other Commission filing, either from the Commission or from the Secretary of Allegiant
Travel Company as described under "Where You Can Find More Information" in this prospectus supplement. We are not making an offer to sell
these securities in any jurisdiction where the offer or sale is not permitted. You should not assume that the information in this prospectus
supplement and the accompanying base prospectus is accurate as of any date other than the date printed on their respective covers.

 MARKET DATA

          Market, industry and competitive position data presented throughout this prospectus supplement has been obtained from a combination of
our own internal company surveys, the good faith estimates of management and various trade associations and publications. While we believe
our internal surveys, third-party information, industry data, estimates of management and data from trade associations are reliable, neither we
nor the Underwriter has verified this data with any independent sources. This information may prove to be inaccurate because of the method by
which we obtained some of the data for our estimates or because this information cannot always be verified with complete certainty due to the
limits on the availability and reliability of raw data, the voluntary nature of the data gathering process and other limitations and uncertainties.
These estimates involve risks and uncertainties and are subject to change based on various factors, including those discussed under "Risk
Factors" and "Forward-Looking Statements." As a result, you should be aware that such market, industry and competitive position data
presented in this prospectus supplement, and estimates and beliefs based on that data, may not be reliable. Accordingly, neither we nor the
Underwriter makes any representations as to the accuracy or completeness of that data.

 NON-GAAP FINANCIAL MEASURES

          EBITDA and EBITDAR, as presented in this prospectus supplement, and certain other financial information, are supplemental measures
of our performance that are not required by, or presented in accordance with, accounting principles generally accepted in the United States
("GAAP"). They are not measurements of our financial performance under GAAP and should not be considered in isolation or as an alternative
to net income or any other performance measures derived in accordance with GAAP or as an alternative to cash flows from operating activities
as a measure of our liquidity.

S-i
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          We define "EBITDA" as earnings before interest, taxes, depreciation and amortization and "EBITDAR" as EBITDA plus aircraft lease
rentals. We caution investors that amounts presented in accordance with these definitions may not be comparable to similar measures disclosed
by other issuers, because not all issuers and analysts calculate EBITDA and EBITDAR in the same manner.

          We use EBITDA and EBITDAR to evaluate our operating performance and liquidity and they are among the primary measures used by
management for planning and forecasting of future periods. We believe the presentation of these measures is relevant and useful for investors
because it allows investors to view results in a manner similar to the method used by management and makes it easier to compare our results
with other companies that have different financing and capital structures.

          EBITDA and EBITDAR have important limitations as analytical tools. These limitations include the following:

�
EBITDA and EBITDAR do not reflect our capital expenditures, future requirements for capital expenditures or contractual
commitments to purchase capital equipment;

�
EBITDAR does not reflect amounts paid to lease aircraft;

�
EBITDA and EBITDAR do not reflect interest expense or the cash requirements necessary to service principal or interest
payments on our debt;

�
although depreciation and amortization are non cash charges, the assets that we currently depreciate and amortize will likely
have to be replaced in the future, and EBITDA and EBITDAR do not reflect the cash required to fund such replacements;
and

�
other companies in our industry may calculate EBITDA and EBITDAR differently than we do, limiting their usefulness as
comparative measures.

          See "Selected Financial and Operating Information" for a quantitative reconciliation of EBITDA and EBITDAR to the most directly
comparable GAAP financial performance measure, which we believe is net income.

          We are also reflecting in this prospectus supplement certain other non-GAAP financial measures including lease adjusted debt, as further
adjusted EBITDAR, as further adjusted EBITDA, as further adjusted cash, cash equivalents and investments, as further adjusted total debt and as
further adjusted lease adjusted debt. We use lease adjusted debt to illustrate the amount of debt we would have if aircraft lease rental expense
were considered to be debt based on a multiple of seven times the amount of aircraft lease rental expense in the applicable period. We use the "as
further adjusted" measures to illustrate how each of these measures would have been calculated based on our actual performance during the
twelve-month period ended March 31, 2014, and on the assumption we had completed certain transactions described in this prospectus
supplement at the beginning of the twelve-month period ended, or as of, March 31, 2014, as applicable.

          See "Selected Financial and Operating Information" for a quantitative reconciliation of each of these measures to what we believe to be
the most directly comparable GAAP measure.

 FORWARD-LOOKING STATEMENTS

          We have made forward-looking statements in this prospectus supplement and in the documents incorporated by reference herein that are
based on our management's beliefs and assumptions and on information currently available to our management. Forward-looking statements
include information concerning our possible or assumed future results of operations, business strategies, fleet plan, financing plans, competitive
position, industry environment, potential growth opportunities, future service to be provided and the effects of future regulation and competition.

S-ii
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Forward-looking statements include all statements that are not historical facts and can be identified by the use of forward-looking terminology
such as the words "believe," "expect," "anticipate," "intend," "plan," "estimate," "project" or similar expressions.

          Forward-looking statements involve risks, uncertainties and assumptions. Actual results may differ materially from those expressed in the
forward-looking statements. Important risk factors that could cause our results to differ materially from those expressed in the forward-looking
statements may be found in the section entitled "Risk Factors". These risk factors include, without limitation, volatility of fuel costs, labor issues,
the effect of economic conditions on leisure travel, debt covenants, terrorist attacks, risks inherent to airlines, our introduction of an additional
aircraft type, demand for air services to our leisure destinations from the markets served by us, our dependence on our leisure destination
markets, the competitive environment, an accident involving or problems with our aircraft, our reliance on our automated systems, our reliance
on third parties who provide facilities or services to us, the possible loss of key personnel, economic and other conditions in markets in which we
operate, aging aircraft and other governmental regulation, increases in maintenance costs and cyclical and seasonal fluctuations in our operating
results.

          Any forward-looking statements are based on information available to us today and we undertake no obligation to update publicly any
forward-looking statements, whether as a result of future events, new information or otherwise.

S-iii
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 PROSPECTUS SUPPLEMENT SUMMARY

This summary highlights certain information contained elsewhere in this prospectus supplement or incorporated by reference herein.
Because this is only a summary, it does not contain all the information that you may consider important in making your investment decision to
purchase the notes. The following summary should be read together with the more detailed information, including our consolidated financial
statements and the related notes, appearing elsewhere in this prospectus supplement or incorporated by reference herein. References to
"Allegiant," "we," "us," and "our" refer to Allegiant Travel Company and its subsidiaries on a consolidated basis.

Business Overview

          We are a leisure travel company focused on providing travel services and products to residents of small, underserved cities in the United
States. We were founded in 1997 and, in conjunction with our initial public offering in 2006, we incorporated in the state of Nevada. We operate
a low-cost passenger airline marketed to leisure travelers in small cities, allowing us to sell air travel both on a stand-alone basis and bundled
with hotel rooms, rental cars and other travel related services. In addition, we provide air transportation under fixed-fee flying arrangements. Our
developed route network, pricing philosophy, advertising and diversified product offering built around relationships with premier leisure
companies are all intended to appeal to leisure travelers and make it attractive for them to purchase air travel and related services from us. For
the twelve months ended March 31, 2014, we had total operating revenues of $1.03 billion, EBITDA of $231.3 million, net income of
$94.0 million and carried 7.4 million passengers across 227 routes covering 100 cities. For a reconciliation of EBITDA to its most comparable
GAAP measure (which we believe is net income), see "Summary Financial and Operating Data."

          Our business model provides for the following diversified revenue streams, which we believe distinguish us from other U.S. airlines and
travel companies:

�
Scheduled service revenue consists of the base air fare for our nonstop flights between our small city markets and our leisure
destinations. We set our base prices at attractive levels to stimulate travel, and we have achieved a scheduled service load
factor of approximately 88.8 percent or more in each of the last six years.

�
Ancillary revenue consists of optional air-related charges and third-party products. These optional air-related charges include
baggage fees, advance seat assignments, our own travel protection product, change fees, use of our call center for purchases,
priority boarding, food and beverage purchases on board and other air-related services. We also generate revenue from the
sale of third-party products such as hotel rooms, ground transportation (rental cars and hotel shuttle products) and attraction
and show tickets. We recognize our ancillary revenue net of amounts paid to service providers, travel agent commissions and
credit card processing fees.

�
Fixed-fee contract revenue consists of air transportation that we provide through fixed-fee agreements and charter service on
a year-round and ad hoc basis.

�
Other revenue consists principally of lease payments on aircraft or engines that we own and are being leased to third parties.
We may temporarily act as lessor when we have opportunistically acquired an aircraft or engine while it was on lease to a
third party. Upon the expiry of the lease, we will seek to operate the asset ourselves.

          Our strategy is to profitably serve the leisure travel market in small, underserved cities by providing nonstop, low fare, scheduled service
to leisure destinations at low prices that stimulate demand. We manage our capacity with a goal of being profitable on each route. We have
established a route network with a national footprint, providing service on 231 routes between 85
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small cities and 13 leisure destinations, and serving 40 states based on our published schedule as of June 1, 2014. We currently provide service
to popular leisure destinations including Las Vegas, Orlando, and Phoenix, as well as other Florida, California and Hawaii destinations. Our
focus on the leisure customer allows us to eliminate the costly complexity burdening others in our industry in their goal to serve a wide variety
of customers, particularly most other airlines who target business customers.

          Our business strategy has evolved as our experienced management team has looked differently at the traditional business model used in
the airline and travel industry. We have consciously developed a different approach:

Traditional Airline Approach Allegiant Approach
�

Focus on business and leisure customers

�

Focus on leisure traveler
�

Provide high frequency service from big cities

�

Provide low frequency service from small cities
�

Use smaller aircraft to provide connecting service from smaller
markets through hubs

�

Use larger jet aircraft to provide nonstop service from small cities
direct to leisure destinations

�

Bundled pricing

�

Unbundled pricing of air-related services and products
�

Sell through various intermediaries

�

Sell only directly to travelers
�

Offer flight connections

�

No connecting flights offered
�

Use code-share arrangements to increase passenger traffic

�

Do not use code-share arrangements
General Information

          Our principal executive offices are located at 8360 South Durango Drive, Las Vegas, Nevada 89113. Our telephone number is
(702) 851-7300. Our website address is http://www.allegiant.com. We have not incorporated by reference into this prospectus supplement the
information on or accessible through our website and you should not consider it to be a part of this document. Our website address is included in
this document for reference only.

Our Competitive Strengths

          We have developed a unique business model that focuses on leisure travelers in small cities. We believe the following strengths allow us
to maintain a competitive advantage in the markets we serve:

          Focus on Transporting Customers From Small Cities to Leisure Destinations.    Based on our published schedule as of June 1, 2014, we
provide nonstop low fare scheduled air service (including seasonal service) from 85 small cities to 13 leisure destinations including Las Vegas,
Orlando, and Phoenix, as well as other Florida, California and Hawaii destinations. We have a nationwide footprint providing service in 40
states in every region in the country. Generally, when we enter a new market, there is no existing nonstop service to such leisure destination in
that market. We believe small cities represent a large underserved market, especially for leisure travel. We believe this nonstop service, along
with our low prices and premier leisure company relationships, makes it attractive for leisure travelers to purchase air travel and related services
from us. The size of these markets and our focus on the leisure customer allow us to adequately serve

S-2
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our markets with less frequency and to vary our capacity to match seasonal and day of the week demand patterns.

          By focusing on small cities, we believe we avoid the intense competition presently seen in high traffic domestic air corridors. In our
typical small city market, travelers faced high airfares and cumbersome connections or long drives to major airports to reach our leisure
destinations before we started providing service. Based on our published schedule as of June 1, 2014, we are the only carrier providing nonstop
service on over 90 percent of our 231 routes. We believe our market strategy has had the benefit of not appearing hostile to either legacy
carriers, whose historical focus has been connecting small cities to business markets, or traditional low cost carriers ("LCCs"), which have
tended to focus more on larger markets than the small city markets we serve.

          Low Operating Costs.    We believe low costs are essential to competitive success in the airline industry. Our operating expense per
available seat mile ("CASM") was 10.33¢ in 2013 and 10.30¢ for first quarter of 2014. Excluding the cost of fuel, our operating CASM was
5.60¢ for 2013 and 5.72¢ for the first quarter of 2014.

          Our low operating costs are the result of our focus on the following:

�
Cost-Driven Schedule.  We design our flight schedule to concentrate our aircraft each night in our crew bases. This
concentration allows us to better utilize personnel, airport facilities, aircraft, spare parts inventories and other assets. We can
do this because we believe leisure travelers are generally less concerned about departure and arrival times than business
travelers. Therefore, we are able to schedule flights at times that enable us to reduce our costs but are desirable for our
leisure customer base.

�
Low Aircraft Ownership Costs.  We believe we properly balance low aircraft ownership costs and operating costs to
minimize our total costs. As of June 1, 2014, our operating fleet consists of 53 MD-80 series aircraft, ten Airbus A320 series
aircraft and six Boeing 757-200 aircraft. We plan to use the proceeds from this offering and cash on hand to acquire 21
additional A320 series aircraft which we are expecting to bring into operation through 2018. See "� Contemplated Aircraft
Transactions." Our fleet has been substantially less expensive to acquire than newer narrow body aircraft allowing us to
maintain low aircraft ownership costs consistent with our business model.

�
Highly Productive Workforce.  We believe we have one of the most productive workforces in the U.S. airline industry with
approximately 32 full-time equivalent employees per operating aircraft as of June 1, 2014. We believe this compares
favorably with the same ratio for other airlines based on recent publicly available industry data. Our high level of employee
productivity is created by fleet commonality, fewer unproductive labor work rules, cost-driven scheduling, and the effective
use of automation and part-time employees. We outsource heavy maintenance, stations and other functions where desirable
in an effort to reduce costs using reliable third-party service providers.

�
Simple Product.  We believe offering a simple product is critical to achieving low operating costs. As such, we sell only
nonstop flights; we do not code-share or interline with other carriers; we have a single class cabin; we do not provide any
free catered items � everything on board is for sale; we do not overbook our flights; we do not provide cargo or mail services;
and we do not offer other perks such as airport lounges.

�
Low Distribution Costs.  Our nontraditional approach results in very low distribution costs. We do not sell our product
through outside sales channels and, as such, avoid the fees charged by travel web sites (such as Expedia, Orbitz or
Travelocity) and the traditional global distribution systems ("GDS") (such as Sabre or Worldspan). Our customers can only
purchase travel at our airport ticket counters or, for a fee, through our telephone reservation
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center or website. We actively encourage sales on our website and had 29 million unique visitors in 2013. This is the least
expensive form of distribution and accounted for approximately 92 percent of our scheduled service revenue in 2013. We
believe our percentage of website sales is among the highest in the U.S. airline industry.

�
Small city market airports.  Our business model focuses on residents of small cities in the United States. Typically the
airports in these small cities have lower operating costs than airports in larger cities. These lower costs are driven by less
expensive passenger facilities, landing and ground service charges. In addition to inexpensive airport costs, many of our
small cities provide marketing support which results in lower marketing costs.

          Strong Ancillary Revenues.    We believe most leisure travelers are concerned primarily with purchasing air travel for the least expensive
price. As such, since 2005, we have unbundled the air transportation product by charging fees for services many U.S. airlines historically
bundled in their product offering. We offer a simple base product at an attractive low fare which enables us to stimulate demand and we generate
incremental revenue as customers pay additional amounts for conveniences they value. In addition, our third-party product offerings allow our
customers the opportunity to purchase hotels, rental cars, show tickets, and tickets to other attractions. Our ancillary revenues have grown from
$114.6 million in 2008, to $324.9 million in 2013, representing 22.7 percent and 32.6 percent of total operating revenues, respectively. We
recorded $96.1 million of ancillary revenue in first quarter 2014. We believe ancillary revenue will continue to be a key component in our total
average fare as we believe leisure passengers are less sensitive to ancillary fees than average base fare. We have proven during 2009 that we can
sustain our ancillary revenue per-passenger levels even in a difficult economic environment.

          The following chart shows the breakdown of our ancillary revenue between air-related revenue and third-party revenue and the percentage
of our total fare represented by ancillary revenue each year. We believe our ancillary revenue per passenger and percentage of total fare
represented by ancillary charges are one of the highest in our industry and provide a consistent source of revenue.

*
LTM figures are for twelve months ended March 31, 2014.

          Capacity Management.    We actively manage our seat capacity to match leisure demand patterns. We believe our ability to quickly adjust
capacity allows us to operate profitably throughout a changing environment. During 2013, our average system block hours per aircraft per day,
was 5.5 system block hours for the full year. During our peak demand period in March 2013 we averaged 7.1 system block hours per aircraft per
day while in September 2013, our lowest month for
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demand, we averaged 3.9 system block hours per aircraft per day. We averaged 6.9 system block hours per aircraft per day during March 2014.

          Our management of seat capacity also includes changes in weekly frequency of certain markets based on identified peak and off-peak
travel demand throughout the year. Unlike other carriers which provide a fairly consistent number of flights every day of the week, we
concentrate our flights on high demand leisure travel days and fly only a very small portion of our schedule on low demand days such as
Tuesdays and Wednesdays. For example, on Tuesdays, we fly 1 percent and 3 percent of the weekly total flights to Las Vegas and Orlando,
respectively.

          With our ability to generate strong ancillary revenue and the ability to spread out our costs over a larger number of passengers, we price
our fares and actively manage our capacity to target a 90 percent load factor which has allowed us to operate profitably throughout periods of
high fuel prices and economic recessions. In addition, we believe our low cost aircraft facilitate our ability to adjust service levels quickly and
maintain profitability during difficult economic times.

          Strong Financial Position.    We have a strong financial position with significant cash balances. On March 31, 2014, we had
$365.8 million of cash, cash equivalents and investment securities (excluding restricted cash) and $229.3 million of total debt. As adjusted for
this transaction, the Second Quarter Finance Transactions defined under "Recent Developments" below and the SPC Aircraft Acquisitions
defined under "Contemplated Aircraft Transactions" below, we would have had $524.4 million of cash, cash equivalents and investments
(excluding restricted cash) and $627.2 million of total debt. We also have a history of growing profitably, having 45 consecutive quarters with
positive pre-tax earnings(1) and positive EBITDA. We also prudently manage our capital deployments through conservative fleet growth and
modest leverage. We believe our strong financial position and discipline regarding use of capital allows us to have greater financial flexibility to
grow the business and weather sudden industry disruptions.

          Proven Management Team.    We have a strong management team comprised of experienced and motivated individuals. Our
management team is led by Maurice J. Gallagher, Jr. and Andrew C. Levy, each of whom has an extensive background in the airline industry.
Mr. Gallagher was the president of WestAir Holdings, Inc. and built WestAir into one of the largest regional airlines in the U.S. prior to its sale
in 1992 to Mesa Air Group. He was also one of the founders of ValuJet, Inc., which is known today as AirTran Holdings, Inc. Mr. Levy was a
former manager of ValuJet where he quickly advanced into roles of increasing responsibility and later worked for an airline investment and
advisory firm.

Our Business Strategy

          To continue the growth of our business and increase our profitability, our strategy will be to continue to offer air travel service at low
fares, while maintaining high quality standards, keeping our operating costs low and pursuing ways to make our operations more efficient. We
intend to grow by entering additional small cities, connecting our existing small cities to more of our leisure destinations, providing service to
more leisure destinations and expanding our relationships with premier leisure companies.

          The following are the key elements of our strategy:

          Capitalize on Significant Growth Opportunities in Transporting Customers from Small Cities to Leisure Destinations.    We believe
small cities represent a large underserved market, especially for leisure travel. We believe small city travelers have limited travel options to
leisure destinations as existing carriers are generally focused on connecting the small city "spokes" to

(1)

Excluding non-cash mark to market hedge adjustments prior to 2008.
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their business hubs. We aim to become the premier travel brand for leisure travelers in the small cities we serve. Since the beginning of 2004, we
have expanded our scheduled air service (including seasonal service) from six to 85 small cities based on our published schedule as of June 1,
2014. In most of these cities, we provide service to more than one of our leisure destinations. We believe our business plan would be sustainable
through the addition of new cities in the U.S., Canada, Mexico and the Caribbean.

          Develop New Sources of Revenue.    We have identified three key areas where we have built and believe we can continue to grow our
ancillary revenues:

�
Unbundling the Traditional Airline Product.  We believe most leisure travelers are concerned primarily with purchasing air
travel for the least expensive price. As such, we have created new sources of revenue by charging fees for services many
U.S. airlines historically bundled in their product offering (such as baggage fees, including fees for carry ons). We believe
by offering a simple base product at an attractive low fare we can drive demand and generate incremental revenue as
customers pay additional amounts for conveniences they value. For example, we do not offer complimentary advance seat
assignments; however, any customer can purchase advance seat assignments for a small incremental cost. We also sell
snacks and beverages on board the aircraft so our customers can pay for only the items they value. We aim to continue to
increase ancillary revenue by optimizing existing products and adding new products in the future.

�
Expand and Add Partnerships with Premier Leisure Companies.  We currently work with many premier leisure companies
in our leisure destinations that provide ancillary products and services we sell to our customers. For example, we have
arrangements with approximately 650 hotel and casino resort properties throughout the country, which allow us to provide
hotel rooms in packages sold to our customers. In addition, we have an agreement with Enterprise Holdings Inc. for the sale
of rental cars packaged with air travel. During 2013, we generated revenue from the sale of 595,697 hotel rooms and we
generated revenue from the sale of 143,760 hotel rooms in the first quarter of 2014. By expanding our existing relationships
and seeking additional partnerships with premier leisure companies, we believe we can increase the number of products and
services offered to our customers and generate more ancillary revenue.

�
Leverage Direct Relationships With Our Customers.  Since approximately 92 percent (during 2013) and 94 percent (in the
first quarter of 2014) of our bookings are purchased directly through our website, we are able to establish direct relationships
with our customers by capturing their email addresses for our database. This information provides us multiple opportunities
to market products and services, including at the time they purchase their travel, between the time they purchase and initiate
their travel, and after they have completed their travel. In addition, we market products and services to our customers during
the flight. We believe the breadth of options we can offer them allows us to provide a "one-stop" shopping solution to
enhance their travel experience.

          Continue to Focus on Reducing Our Operating Costs.    We intend to continue to focus on reducing our costs to remain one of the lowest
cost airlines in the world, which we believe is instrumental to increasing profitability. We expect to drive operational efficiency and reduce costs
in part by growing our network and adding Airbus A320 series aircraft to our fleet which we expect will reduce our unit costs due primarily to
higher fuel efficiency. For example, the fuel cost per passenger for our entire fleet for the twelve months ended March 31, 2014, was
approximately $52 as compared to the per passenger fuel cost for our Airbus A320 series aircraft of approximately $44. The proceeds from the
sale of the notes offered hereby will be used to fund the purchase of additional Airbus A320 series aircraft. See "Use of Proceeds."
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          Minimize Fixed Costs to Increase Strategic Flexibility.    We believe our low aircraft ownership costs and the lower costs associated with
our small city market strategy provide us with a lower level of fixed costs than other U.S. airlines. We believe our low level of fixed costs
provides us with added flexibility in scheduling our services and controlling our profitability. For example, with lower fixed costs we are better
able to quickly adjust capacity to suit market, fuel or economic conditions, enter or exit markets and match the size and utilization of our fleet to
limit unprofitable flying and increase profitability.

Routes and Schedules

          Our current scheduled air service (including seasonal service) predominantly consists of limited frequency, nonstop flights into Las Vegas,
Orlando, Phoenix and other Florida, California and Hawaii destinations from small cities across the continental United States. Our scheduled
service route network as of June 1, 2014 is summarized below.

Routes to Orlando 53
Routes to Las Vegas 43
Routes to Phoenix 33
Routes to Tampa Bay/St. Petersburg 32
Routes to Punta Gorda 23
Routes to Los Angeles 16
Other routes 31

​ ​ ​ ​​
Total routes 231

​ ​ ​ ​​
​ ​ ​ ​​

Recent Developments

          During the first two months of second quarter 2014 (the period from April 1, 2014 through May 31, 2014), we generated approximately
$178.9 million in total revenue and $28.1 million in operating income compared to $160.8 million of total revenue and $23.0 million of
operating income for the same period in 2013. During the first two months of second quarter 2014, the number of our scheduled service
passengers carried increased by 11 percent over the same period in 2013. Our scheduled service available seat miles ("ASMs") increased by
5.6 percent over the same period of the prior year on a 10.1 percent increase in scheduled service departures and a 3.9 percent decrease in
scheduled service average stage length. As a result, our scheduled service load factor was essentially flat, 88.8 percent in the first two months of
second quarter 2014 compared to 88.9 percent in the same period in 2013. We estimate our total revenue per scheduled service ASM during the
first two months of second quarter 2014 to be up 5.7 percent over the same period in 2013. We estimate our CASM for the first two months of
second quarter 2014 to have increased approximately 3.9 percent over the same period in 2013. All revenue and cost numbers for the quarter to
date period are preliminary and are subject to adjustment based on quarter end reconciliations. In addition, the financial results for our two
months ended May 31, 2014 may not be indicative of our actual results for the second quarter ending June 30, 2014. Our actual results for the
second quarter ending June 30, 2014 may differ materially from these results due to the completion of our financial closing procedures, final
adjustments and other developments that may arise between now and quarter end.

          The below financing transactions (the "Second Quarter Finance Transactions") would have materially impacted our March 31, 2014
balance sheet had they occurred in the first quarter of 2014.

          In April 2014, we prepaid in full the $121.1 million balance of our secured term loan due in March 2017. At the same time, we borrowed
$45.3 million secured by 53 MD-80 aircraft under an amortizing variable rate note due in installments through April 2018, when a balloon
payment would
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be due. In April and May 2014, we also prepaid the $8.5 million balance of a secured note originally due in June 2016.

          In May 2014, we borrowed $40.0 million secured by all of our Boeing 757 aircraft under an amortizing variable rate note due in
installments through May 2018 when a balloon payment would be due.

          See "Capitalization" for further detail of the effect of the Second Quarter Finance Transactions.

Contemplated Aircraft Transactions

          We have entered into separate agreements to acquire the ownership interests in special purpose companies owning twelve Airbus A320
series aircraft currently on lease to a European carrier until 2018 (the "SPC Aircraft Acquisitions"). The purchase price for these aircraft is
estimated to be approximately $236.1 million of which approximately $142.0 million will be by assumption of debt secured by the aircraft. The
closing of each of the acquisitions is not conditioned upon the closing of the other acquisitions and such closings may occur at various dates in
the future. A portion of the proceeds from the sale of the notes offered hereby will be used to fund the cash portion of the purchase price of each
of these aircraft (estimated to be approximately $94.2 million if we close all twelve purchases in the second quarter of 2014 as currently
planned). The total purchase price for the SPC Aircraft Acquisitions and the respective amounts to be paid in cash or through debt assumption
will be subject to adjustment based on the timing of each of the transactions. Our intention is to bring these aircraft into our operating fleet upon
the expiration of the current leases in 2018. During the term of the leases of these aircraft, we currently anticipate we would recognize other
revenue of approximately $30.8 million per year from operating lease payments under the existing leases if we close all twelve purchases.

          We have also entered into purchase agreements or letters of intent to purchase an additional 12 Airbus A320 series aircraft. These include
two aircraft already on lease to us, six aircraft we had previously contracted to lease in the future, two aircraft under previously announced
purchase agreements and two additional aircraft under contracts entered into in 2014. Other than those two aircraft already in our possession and
one aircraft to be purchased in 2016, we expect these aircraft to be purchased by us in 2014 and 2015. The total purchase price and estimated
induction costs for the 11 aircraft to be purchased in 2014 and 2015 are estimated to be approximately $213.1million. We intend to use a portion
of the net proceeds from the sale of the notes offered hereby together with cash on hand to acquire these aircraft.

          The closings of the transactions contemplated by the letters of intent referred to above are subject to definitive documentation and closing
conditions which may not be satisfied. In addition, the closing of the acquisition of the aircraft under purchase agreements are subject to
customary closing conditions, which may not be satisfied. The issuance of the notes offered hereby is not contingent on the closing of these
transactions.
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Corporate Structure

          The chart below illustrates the structure of Allegiant Travel Company as the parent company and sets forth information concerning the
subsidiaries that will guarantee the notes offered hereby, along with certain financial information as of March 31, 2014, after giving effect to the
Second Quarter Finance Transactions.

 Corporate Structure
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 THE OFFERING

The summary below describes the principal terms of the notes and the note guarantees. Certain of the terms and conditions described
below are subject to important limitations and exceptions. See "Description of the Notes" section of this prospectus supplement contains a more
detailed description of the terms and conditions of the notes and note guarantees.

Issuer Allegiant Travel Company, a Nevada corporation.
Notes Offered $300,000,000 aggregate principal amount of         % Senior Notes due 2019.
Maturity Date                       , 2019.
Issue Price 100.00% plus accrued and unpaid interest, if any from                      , 2014.
Interest and Payment Dates Interest on the notes will accrue at a rate of       % per annum on the principal amount from the

date of original issuance of the notes, payable semi-annually in arrears on           and           of
each year, beginning on                  , 2014.

Guarantors All of the Company's wholly owned domestic subsidiaries will fully and unconditionally
guarantee the notes.

Ranking The notes and the note guarantees will rank pari passu in right of payment with all of our and
the Guarantors' respective existing and future senior indebtedness and senior in right of
payment to all of our and the Guarantors' respective future senior subordinated and
subordinated indebtedness. The notes and the note guarantees will be effectively subordinated
to all of our and the Guarantors' respective existing and future secured indebtedness to the
extent of the value of the assets pledged to secure those obligations. The notes will also be
structurally subordinated to all existing and future indebtedness of our non-guarantor
subsidiaries. The note guarantees will be effectively subordinated to all of our and the
Guarantors' secured indebtedness to the extent of the value of the assets pledged to secure those
obligations. The note guarantees will also be structurally subordinated to all of the indebtedness
of Allegiant's non-guarantor subsidiaries.
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As of March 31, 2014, after giving effect to the Second Quarter Finance Transactions, the SPC
Aircraft Acquisitions and this offering, we would have had $627.2 million of indebtedness
outstanding. For the three months ended March 31, 2014, our non-guarantor subsidiaries
generated less than 0.1 percent of our operating revenues and none of our earnings from
operations (as those entities recorded losses from operations), and as of March 31, 2014 our
non-guarantor subsidiaries held approximately 0.5 percent of our total assets (excluding
intercompany receivables) and had less than 0.1 percent of our total liabilities (including trade
payables but excluding intercompany liabilities), all of which would be structurally senior to
the notes.

Optional Redemption We may, at our option, redeem the notes, in whole or in part at any time, at a redemption price
equal to (1) 100% of the principal amount of the notes being redeemed plus (2) a make-whole
amount, plus accrued and unpaid interest, if any, to (but not including) the redemption date. See
"Description of the Notes � Optional Redemption."

Change of Control Offer In the event of a specified Change of Control, each holder of notes may require us to repurchase
its notes in whole or in part at a repurchase price of 101% of the aggregate principal amount
thereof, plus accrued and unpaid interest, if any, to (but not including) the repurchase date. See
"Description of the Notes � Certain Covenants � Change of Control Offer to Purchase" and "Risk
Factors � Risks Related to the Notes � We may be unable to repurchase the notes upon a change
of control as required by the indenture governing the notes."

Certain Covenants The notes will be issued under an indenture containing covenants that, among other things, will
restrict the ability of Allegiant and the ability of its restricted subsidiaries to:
�

pay dividends, redeem or repurchase stock or make other distributions or restricted payments;
�

repay subordinated indebtedness;
�

make certain loans and investments;
�

incur indebtedness or issue preferred stock;
�

incur or permit to exist certain liens;
�

merge, consolidate or sell assets; and
�

designate subsidiaries as unrestricted.
These covenants will be subject to a number of important exceptions and qualifications. For
more details regarding these exceptions and qualifications, see "Description of the Notes �
Certain Covenants."
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The notes lack a "cross-default" event of default, or "judgment default" event of default and
some covenants typically found in other comparably rated debt securities. See "Risk Factors �
Risks Related to the Notes."

Use of Proceeds We estimate that we will receive net proceeds of approximately $              million from this
offering, after underwriting discounts and commissions and estimated offering expenses. We
intend to use these net proceeds to pay for the purchase of the ownership interests in the special
purpose companies owning the twelve Airbus A320 series aircraft on lease to a European
carrier currently under contract (estimated to be approximatel
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